
B O A R D  P A C K

Northwind Traders

Every Northwind employee gets paid time to serve their community, and one place to see what

we have built together.

Q3 2026 · Generated 2026-10-12 13:47 UTC · Approved sessions only · 1,282 sessions counted

THE SHORT VERSION

In Q3 2026, 401 of the 1,211 people on Northwind Traders' roster volunteered 5,412 hours across

1,282 approved sessions, serving 15 organizations across 7 cause areas. That is 33%

participation, and at $34.79 per volunteer hour the service is worth about $188,283 to the

communities served. Volunteers recorded reaching about 34,604 people.

HEADLINE FIGURES · 6

H O U RS

5,412
across 1,282 approved sessions

P E O P L E  W H O  TO O K PA RT

401
of 1,211 on the active roster

PA RT I C I PAT I O N

33%
rounded down, never up

O R GA N I ZAT I O N S  S E RV E D

15
across 7 cause areas

P E O P L E  S E RV E D

34,604
self-reported on sessions

E ST I M AT E D  VA LU E

$188,283
at $34.79 per hour

BY CAUSE · 7

Cause Hours Sessions

Community 1,728 412

Environment 764.5 181

Demo data. Northwind Traders is a fictional company on the reserved northwind.example domain; the charities are real
organizations. Printed from the Corporate Giving Hub board pack.
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Cause Hours Sessions

Education 723.5 172

Health 715 170

Youth 664.5 159

Seniors 432 98

Animals 384.5 90

BY DEPARTMENT · 9

Department Hours Sessions

Engineering 1,253 287

Sales 1,051 252

Operations 855.5 208

Customer Success 737 181

People 474 109

Marketing 420.5 100

Finance 316 76

Design 291.5 66

Unassigned 13.5 3

ORGANIZATIONS SERVED · 15

Organization Hours Sessions

Meals on Wheels America 432 98

The Smith Family 429.5 101

Special Olympics 425.5 97

Demo data. Northwind Traders is a fictional company on the reserved northwind.example domain; the charities are real
organizations. Printed from the Corporate Giving Hub board pack.
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Organization Hours Sessions

The Nature Conservancy 398.5 95

The Trussell Trust 386.5 88

Best Friends Animal Society 384.5 90

Oxfam GB 370 89

WWF International 366 86

Big Brothers Big Sisters of America 342.5 82

World Central Kitchen 336 79

Boys & Girls Clubs of America 322 77

Habitat for Humanity International 319.5 81

Feeding America 316 75

Save the Children International 294 71

American Red Cross 289.5 73

EXCLUDED FROM THESE FIGURES · 1

1,282 sessions were counted. These were logged in Q3 2026 and were not.

AWA I T I N G  R E V I E W

1

D E C L I N E D

0

D E L ET E D

0

COUNTING RULES · 6

1. Only approved sessions are counted. Sessions still awaiting review, sessions that were declined, and

sessions that were deleted are all excluded, and each is counted above.

2. A session counts towards the period it occurred in, not the period it was logged or approved in.

3. Hours are minutes divided by sixty, rounded to two decimal places once at the end. Nothing is rounded

before it is summed.

4. Participation is the number of people who logged at least one approved session in the period, out of the

1,211 people on the active roster. It is rounded down.

Demo data. Northwind Traders is a fictional company on the reserved northwind.example domain; the charities are real
organizations. Printed from the Corporate Giving Hub board pack.
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5. Value is hours multiplied by $34.79 and rounded down. That rate is Independent Sector's national estimate;

cite it if you publish the figure.

6. People served is the sum of the counts volunteers entered on their own sessions. It is self-reported and may

double-count a person served on more than one session.

PROVENANCE

Source: Northwind Traders' own volunteering records · Period 2026-07-01 to 2026-09-30 UTC · Generated 2026-10-12 13:47 UTC

Hour value $34.79 · Independent Sector's national estimate · an estimate, not a cost this program incurred

Northwind Traders · Q3 2026 · Generated 2026-10-12 13:47 UTC · Corporate Giving Hub

Demo data. Northwind Traders is a fictional company on the reserved northwind.example domain; the charities are real
organizations. Printed from the Corporate Giving Hub board pack.
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